
A SIMPLE GUIDE TO
LAUNCH YOUR BEAUTY
BUSINESS IN BRISBANE 

BY SHANE MAGCI 



ABSTRACT 

Starting a beauty business can be exciting, especially if you’re passionate about 

helping others look and feel their best. This simple guide is designed to walk 

beginners through the first steps of turning their beauty skills into a real business. 

From choosing your niche—like lashes, skincare, or makeup—to setting up your 

space and building your brand, this guide covers the basics in an easy-to-follow 

way. Whether you plan to work from home or go mobile, you’ll find helpful tips to 

make your journey smooth and stress-free. 

The guide also covers important things like registering your business, following 

local rules, and promoting your services online. With practical advice on 

everything from buying tools to attracting your first clients, it’s perfect for anyone 

ready to take the leap into the beauty world. You don’t need a big budget—just 

passion, a plan, and the right steps. Let this guide be your starting point toward 

building a business you love. 

 

 



LET’S GET STARTED 

This guide is all about helping beginners take the first steps toward starting their 

own beauty business. It breaks everything down into easy steps—from picking 

your beauty niche and registering your business to setting up your space and 

finding your first clients. Whether you're into brows, skincare, lashes, or makeup, 

this guide gives you a clear idea of how to turn your passion into something real. 

It’s designed to keep things simple, so you won’t feel overwhelmed. 

You’ll also learn how to market your services, build a basic brand, and create a 

strong presence online using platforms like Instagram and TikTok. It even touches 

on the tools you need, how to price your services, and ways to keep learning and 

growing. If you're ready to start your beauty journey but don’t know where to 

begin, this guide gives you everything you need to get started with confidence. 

 

WHY START A BEAUTY BUSINESS IN BRISBANE? 

Brisbane is one of Australia’s fastest-growing cities, and it’s buzzing with energy, 

diversity, and opportunity—especially in the beauty industry. From trendy urban 

salons to mobile beauty services, there’s plenty of room for fresh ideas and new 

businesses to shine. If you’re passionate about beauty and love helping people feel 

confident, Brisbane is a great place to start your journey. The demand for beauty 

services like lashes, brows, skincare, makeup, and nails continues to rise, with 

locals always looking for the latest trends and reliable, talented beauty 

professionals. 

One of the best parts about starting a beauty business in Brisbane is the flexibility. 

Whether you want to run your business from home, rent a small space, or offer 

mobile services, there are options to suit every lifestyle and budget. The city has a 

relaxed yet modern vibe, and clients here appreciate personal, friendly service. If 

you’re just starting out, word-of-mouth and social media can go a long way in 

helping you grow your business in local communities. There are also many beauty 

events, expos, and training workshops held in and around Brisbane—perfect for 

learning new skills and networking with others in the industry. 



Another big plus is Brisbane’s supportive environment for small businesses. The 

local government provides resources, business support, and grants to help new 

entrepreneurs get started. You’ll also find online tools and communities that offer 

advice and inspiration for building your beauty brand. With the right planning and 

a little creativity, you can launch a business that’s affordable, flexible, and 

rewarding. 

Lastly, the lifestyle in Brisbane is a big bonus. With sunny weather, a growing 

population, and a strong beauty culture, it’s a place where both locals and visitors 

care about self-care and appearance. That means consistent demand and happy 

clients who are looking for quality, trustworthy beauty services. If you’ve been 

dreaming of becoming your own boss and doing something you love every day, 

now’s the perfect time to go for it. Starting your beauty business in Brisbane might 

just be the best decision you ever make. 

 

 

 



OPPORTUNITIES IN THE BEAUTY INDUSTRY IN BRISBANE 

Brisbane is quickly becoming one of Australia’s most exciting cities for beauty 

professionals. With a growing population, diverse communities, and a strong 

interest in self-care, the city offers countless opportunities for those wanting to 

enter or expand within the beauty industry. Whether you're a beginner or already 

trained in services like lashes, brows, makeup, or skincare, there’s plenty of space 

in Brisbane for passionate, talented individuals to grow a successful beauty 

business. 

 1. A Fast-Growing Market 

Brisbane is the third-largest city in Australia and continues to grow rapidly. With 

more people moving into the city, the demand for personal grooming and beauty 

services is increasing. Locals care about their appearance, and there's a rising focus 

on health, skincare, and feeling confident. From younger clients looking for trendy 

makeup and brows to mature clients investing in anti-aging treatments and 

skincare, there’s a wide range of customer needs to cater to. This growing 

customer base makes it easier for new beauty businesses to find their niche and 

build a loyal clientele. 

 2. Diverse Beauty Niches to Explore 

The beauty industry in Brisbane is not one-size-fits-all. You can focus on makeup 

artistry, lash extensions, facials, waxing, brows, spray tanning, nail art, or even 

holistic wellness services like massage or skin therapy. There’s also growing 

interest in eco-friendly and organic beauty options. With so many niche services to 

choose from, you can specialize in what you love most and stand out in your area. 

The variety also means you can add services over time, offering more value to your 

clients and increasing your income. 

For instance- A Hairdressing business, currently based in Western Australia but 

completely relocate anywhere globally, this venture offers unparalleled flexibility 

for its new owner. This business Step into the world of beauty with this remarkable 

e-commerce cosmetics brand that has carved a niche in the competitive market of 

magnetic lashes and at-home brow tinting. To know more details about this 



business, you can visit the website- https://www.business2sell.com.au/businesses-

details/established-ecommerce-cosmetics-brand-378564.php 

To gather more opportunities like this business, you can also search for other 

profitable chances to grow, buy & sell your business in Brisbane, by visiting this 

website now mentioned below- 

https://www.business2sell.com.au/businesses/qld/brisbane/beauty 

3. Supportive Community and Business Resources 

Starting a beauty business in Brisbane is made easier thanks to the supportive 

environment. There are many online and local business networks for beauty 

professionals, as well as training centers and short courses to upskill. Brisbane City 

Council and Queensland government also offer small business grants, resources, 

and free workshops to help entrepreneurs plan and grow. From ABN registration to 

learning how to market your services, there’s help available at every step. 

 4. Flexibility to Start Small and Grow Big 

Brisbane offers the perfect environment to start small—many beauty professionals 

begin by working from home or offering mobile services. This allows you to test 

your skills, build a client base, and grow your confidence without large startup 

costs. Once you're ready, you can move into a salon space or hire a chair in an 

established business. This flexibility gives you control over your time, income, and 

how quickly you scale. 

 5. A Strong Social Media Culture 

Brisbane clients are very active on social media platforms like Instagram, 

Facebook, and TikTok. If you’re good at showcasing your work online and staying 

consistent, you can build a solid client base without spending big on advertising. 

Beauty businesses that share before-and-after results, client testimonials, and fun 

behind-the-scenes videos often see strong engagement and bookings. Social media 

is a powerful (and free) tool to grow your brand and attract the right clients in 

Brisbane. 

 

https://www.business2sell.com.au/businesses-details/established-ecommerce-cosmetics-brand-378564.php
https://www.business2sell.com.au/businesses-details/established-ecommerce-cosmetics-brand-378564.php
https://www.business2sell.com.au/businesses/qld/brisbane/beauty


 6. Events, Expos & Networking 

Brisbane hosts beauty expos, industry events, and training workshops throughout 

the year. These events give beauty professionals a chance to learn, network, and 

get inspired. They’re also great for finding suppliers, testing products, and staying 

ahead of trends. Being active in these spaces helps you stay connected and relevant 

in a fast-changing industry. 

If you’re thinking of starting or expanding your beauty business, Brisbane is full of 

opportunities. It’s a city where you can thrive with the right mix of passion, skills, 

and creativity. Whether you're going solo or building a team, there’s space for your 

beauty business to grow and succeed in this vibrant, supportive community. 

 

THINGS YOU NEED TO KNOW TO SUCCEED IN THE MODERN 

BEAUTY INDUSTRY 

The beauty industry today is more than just makeup and skincare—it’s a fast-

evolving space filled with trends, technology, personal branding, and strong client 

expectations. If you’re dreaming of building a successful career or business in this 

space, it’s important to know what it takes beyond just talent. Whether you’re 

starting out or looking to grow, here are the key things you need to know to thrive 

in the modern beauty industry. 

 1. Specialisation Is Key 

Gone are the days when a “jack of all trades” could dominate the beauty space. 

Today’s clients want specialists—people who know their craft inside out. Whether 

it’s lash extensions, dermaplaning, brows, facials, or bridal makeup, find your 

niche and become great at it. You can always expand later, but a strong, focused 

skill set builds trust and a loyal client base. 

 2. Training and Certification Matter 

Having the right skills is one thing, but having professional certification to back it 

up adds credibility. Clients today are more aware and cautious about who they 

choose, especially for treatments involving skin, hygiene, or semi-permanent 



services. Always invest in proper training from a recognised provider. Stay 

updated with refreshers and advanced courses—education in beauty is ongoing. 

 3. Hygiene and Safety Are Non-Negotiable 

Cleanliness and sanitation are absolutely essential. Clients notice everything—

from how tools are cleaned to how your workspace smells and looks. Following 

strict hygiene standards isn’t just about client comfort; it’s also about complying 

with health regulations, especially post-COVID. Use disposables where required, 

sanitise tools, and keep everything spotless. 

 

 



 

 4. Online Presence Builds Trust and Bookings 

Today’s beauty industry runs on Instagram, TikTok, and Google. Your social 

media isn’t just a fun add-on—it’s your online storefront. High-quality photos, 

before-and-afters, client reviews, behind-the-scenes content, and short videos build 

trust. Clients often choose a beauty provider based on how active and professional 

their pages look. A simple, mobile-friendly website also helps you get found 

easily. 

 5. Client Experience Is Everything 

A happy client is your best advertisement. From the moment they book to the 

moment they leave your chair, everything counts—how you greet them, your vibe, 

your setup, your conversations, and follow-up. Personalised service, comfort, and 

care turn one-time clients into repeat clients. Always listen to their preferences, 

check in during treatments, and follow up afterward with care tips. 

 6. Time Management and Booking Systems 

Being successful also means being organised. Use digital booking systems (like 

Fresha or Timely) to manage appointments, reduce no-shows, and let clients book 

24/7. It keeps your business running smoothly and helps you track income, time, 

and client history. Time management is also crucial during appointments—running 

late constantly can lose clients over time. 

 7. Product Knowledge and Retailing 

Clients often ask for product recommendations. Having solid product knowledge 

helps you offer great advice and opens the door to extra income through retail 

sales. Stock quality products you truly believe in—whether it's skincare, aftercare 

kits, or beauty tools—and explain their benefits clearly. Being honest and informed 

builds trust and boosts your credibility. 

 8. Keeping Up With Trends 

The beauty industry changes fast. From viral TikTok skincare routines to new 

brow techniques or innovative tools, staying in the loop helps you stay relevant. 



Follow beauty influencers, join Facebook groups, attend training sessions, and 

subscribe to beauty newsletters. Clients love professionals who are up-to-date and 

offering the latest looks and techniques. 

 9. Mindset, Confidence, and Professionalism 

Confidence in your work shows. Even if you're still learning, how you carry 

yourself makes a difference. Show up professionally, believe in your value, and set 

clear boundaries with clients (especially around pricing or time). Success also 

comes from having the right mindset—being open to growth, handling criticism 

well, and staying positive through challenges. 

 10. Adaptability and Innovation 

What works today may not work tomorrow. Technology, client habits, and 

industry tools evolve constantly. The ability to adapt—to try new techniques, test 

new booking apps, shift to online consultations, or offer new services—is what 

will keep you ahead of the game. Be curious, flexible, and open to change. 

 

Succeeding in the modern beauty industry is about blending skill with strategy. It’s 

no longer enough to just be good at beauty—you need to understand business, 

branding, client care, and social media too. The good news? You don’t need to do 

everything perfectly at once. With a strong foundation, constant learning, and a 

genuine love for what you do, you can grow a beauty career or business that 

thrives in today’s fast-paced world. 

 

HOW TO FIND YOUR BUSINESS NICHE (ESPECIALLY IN THE 

BEAUTY INDUSTRY) 

Finding your niche is one of the most important steps when starting a business, 

especially in a busy and competitive space like beauty. A niche is simply the 

specific area you choose to focus on—like brows, lashes, skincare, bridal makeup, 

or organic products. The right niche helps you stand out, attract the right clients, 

and build a business that truly fits you. Here’s a detailed breakdown to help you 

find your perfect business niche: 



 1. Start With Your Passion and Skills 

Ask yourself: What do I genuinely love doing?   

Do you enjoy creating flawless brows? Are you obsessed with skincare? Maybe 

you love the creativity behind makeup or the calm vibe of facials and massages. 

Starting with your passion is key because it keeps you motivated even during tough 

days. Make a list of what you enjoy and what you're good at—this is your starting 

point. 

Example:   

If you’re always doing your friends’ makeup and people say you have a “natural 

touch,” makeup artistry could be your niche. 

 2. Look at What People Need 

Once you know what you like, think about what your potential clients are looking 

for. Do some research in your local area or online. What beauty services are in 

high demand? Are people asking for lash lifts, clean skincare, or natural nail 

treatments? What are other businesses offering—and what are they not offering? 

This will help you find a gap you can fill. 

Tip: Use social media, beauty forums, or even ask people in your area what 

services they’d love to see. 

 

 3. Check Out the Competition 

Look at similar beauty businesses in your area or online. What niches are they 

focusing on? What are they doing well? What’s missing? 

This helps you figure out how to do it differently. Maybe the lash techs in your 

area offer great volume sets—but no one focuses on natural, lightweight styles. 

That could be your niche! 

 4. Match Your Niche to Your Lifestyle 



Your niche should work for you. If you want flexibility and low overhead, you 

might want a niche you can offer from home or as a mobile service. If you’re ready 

for a bigger setup, you might lean into full-service salon ideas. 

Your niche should suit your schedule, goals, and budget. 

 

 5. Test It Out Before Committing 

You don’t have to stick to one thing right away. Try offering different services to 

friends or clients to see what you enjoy most and what brings in the most positive 

feedback. 

You can refine your niche over time as you grow and learn more about your 

strengths and what your clients love. 

 6. Build Your Brand Around It 

Once you’ve found your niche, build your branding to match. Choose a name, 

colors, and vibe that reflect the style and energy of your services. Make your niche 

clear in your social media bios, website, and marketing so people know exactly 

what you specialize in. 

 



Your niche is what makes your business yours. It helps you focus your time, attract 

the right clients, and grow in a way that feels true to you. You don’t have to have it 

all figured out on day one—just start with what you love and go from there. Keep 

learning, keep testing, and trust your instincts. When you find that sweet spot 

where passion meets demand, you’re on your way to building something amazing. 

 

HOW TO CREATE A BUSINESS PLAN (STEP-BY-STEP FOR 

BEGINNERS) 

Creating a business plan might sound overwhelming, but it’s really just a clear 

roadmap for how your business will work and grow. Whether you're starting a 

beauty business or something else, a business plan helps you stay focused, make 

smart decisions, and attract potential partners or investors. Let’s break it down into 

simple, easy-to-follow steps: 

 1. Executive Summary (Your Business in a Snapshot) 

This is a short overview of your entire business plan. Even though it comes first, 

it's often written last. It includes: 

- Your business name and location 

- What you do (e.g., brow bar, skincare studio, lash extensions, etc.) 

- Who your target customers are 

- Your goals for the next 1–3 years 

 Tip: Keep this clear and to the point—it's like a mini pitch. 

 2. Business Description 

Go deeper into what your business is all about: 

- What services or products will you offer? 

- What makes your business different from others? 

- Why did you choose this industry or niche? 



You can also include a little bit about your personal passion or background if it’s 

relevant—it helps personalize your brand story. 

 3. Market Research 

Show that you understand your market. Include: 

- Who your ideal customers are (age, location, lifestyle, needs) 

- Your competitors and what they offer 

- Any gaps in the market that your business can fill 

 Example: If you're starting a beauty salon in Brisbane and you notice there's 

demand for organic skincare treatments, that’s a gap you could focus on. 

 

 4. Marketing and Sales Strategy 

How will you reach your clients and grow your brand? 

- Social media marketing (Instagram, TikTok, Facebook) 

- Word of mouth or referral programs 



- Local advertising or online directories 

- Loyalty or discount programs 

Be clear about your pricing strategy and how you plan to convert interest into 

bookings or sales. 

 5. Services or Products Offered 

List your core services or products, including: 

- Descriptions of each service 

- Price range 

- Any packages or deals you plan to offer 

- Tools or products you’ll use and sell 

 6. Operations Plan 

This part explains how your business will run day to day: 

- Will you work alone or hire staff? 

- Will you operate from home, a salon, or mobile? 

- What are your business hours? 

- What tools, supplies, or systems do you need? 

Also, include how you’ll handle bookings, payments, cancellations, and client 

records. 

 7. Financial Plan 

This section outlines the money side of your business: 

- Startup costs (supplies, furniture, registration, website, etc.) 

- Monthly expenses (rent, products, marketing, insurance) 

- Projected income (how much you expect to make monthly) 



- Breakeven point (when your business will start making profit) 

8. Legal and Licensing 

Make sure your business is legit: 

- Do you need a license or permit in your area? 

- Are you registered with an ABN (in Australia)? 

- What type of insurance will you need? 

- Do you need to follow any health or hygiene laws? 

 9. Goals and Growth Plan 

Where do you see your business in the future? 

- Short-term goals (next 3–6 months) 

- Long-term goals (1–3 years) 

- Plans to expand (new services, more clients, a team) 

 

 Final Tips 

- Keep your language simple and clear. 

- Update your plan regularly as your business grows. 

- Use free templates if you’re unsure where to start—Canva, Google Docs, and 

Microsoft Word all offer good ones. 

 

THE BASICS OF FINANCING A BUSINESS 

Starting and running a business takes more than just a great idea—it takes money. 

Financing is one of the most important parts of launching and growing a successful 

business. Whether you’re opening a salon, starting a skincare brand, or offering 

beauty services from home, understanding how business financing works can help 



you make smarter decisions and avoid common money mistakes. Let’s break it 

down step by step. 

 

 1. Understanding Business Financing 

Business financing simply means finding and managing the money you need to 

start or grow your business. This money could come from your own savings, a 

loan, an investor, or even grants. Some people need just a little to buy equipment 

and supplies. Others might need a bigger amount to open a salon, hire staff, or 

launch a product line. 

The goal of financing is to make sure your business has enough money to get off 

the ground—and stay running—without getting into debt you can’t manage. 

 2. Types of Business Financing 

There are two main types of business financing: equity financing and debt 

financing. 



- Equity financing is when you trade a portion of ownership in your business for 

money. This usually comes from investors or partners. You don’t need to repay the 

money, but you’ll share profits and decision-making. 

- Debt financing is when you borrow money and agree to pay it back with interest. 

This can include bank loans, business credit cards, or small business loans from 

other lenders. You keep full ownership but must repay what you borrow on time. 

Some businesses use a mix of both depending on their needs. 

 3. Estimating Your Startup Costs 

Before you seek financing, you need to know how much money you actually need. 

Make a list of everything it will cost to start your business. This may include: 

- Equipment and tools (like salon chairs, machines, or kits) 

- Supplies and products 

- Rent or lease for a workspace 

- Website and branding costs 

- Business licenses and insurance 

- Marketing and advertising 

- Training or certifications 

Once you know your total startup cost, you can look for funding options that match 

your needs. 

 4. Personal Savings and Bootstrapping 

Many small business owners start by using their own savings—this is called 

bootstrapping. It gives you full control and avoids debt, but it can be risky if you 

invest everything you have. If you go this route, be smart: start small, keep your 

expenses low, and reinvest your profits back into the business. 

 5. Business Loans and Credit 



Getting a small business loan is a common option, especially if you have a clear 

business plan and can show how you’ll repay the money. Banks, credit unions, and 

online lenders offer loans, but terms vary based on your credit score, income, and 

business idea. 

Business credit cards are useful for covering smaller costs like supplies and ads, 

but they can carry high interest if not paid off monthly. 

 6. Government Grants and Programs 

In some places, especially in Australia, there are government programs and grants 

to help small business owners—particularly women, minority groups, or startups in 

specific industries like beauty or wellness. These grants don’t need to be repaid, 

but they may require an application process, proof of your plan, or regular 

reporting. 

 7. Family, Friends, and Investors 

Another option is borrowing from family or friends. This can be helpful, but make 

sure everything is clear in writing to avoid misunderstandings. 

If you’re building a bigger business or product line, you could also pitch your idea 

to investors. They’ll provide funds in exchange for a share of your business. 

 8. Managing Cash Flow 

Once your business is up and running, managing your money wisely is just as 

important as getting funding. Track your expenses, keep receipts, plan for taxes, 

and always have a little extra saved for slow months or emergencies. 

Using accounting apps or hiring a bookkeeper can help you stay on top of things. 

Financing a business may seem overwhelming at first, but with a clear plan and 

smart money choices, you can start strong and grow steadily. Be realistic about 

your budget, explore your funding options, and don’t be afraid to start small. The 

key is to understand your numbers, stay organised, and make decisions that support 

your long-term goals. 

 



MISTAKES TO AVOID WHILE STARTING BEAUTY BUSINESS IN 

BRISBANE 

Starting a beauty business in Brisbane is exciting, but like any new venture, it 

comes with its challenges. Avoiding common mistakes early on can save you time, 

money, and stress in the long run. Here are some key pitfalls to watch out for: 

 1. Skipping Research and Planning 

One of the biggest mistakes is rushing into business without doing enough 

research. Before launching, make sure you understand the Brisbane market—what 

clients want, who your competitors are, and what services are in demand. Also, 

create a clear business plan with goals, budgets, and a marketing strategy. 

 2. Ignoring Legal and Licensing Rules 

In Brisbane, like anywhere in Australia, there are local council regulations, 

hygiene standards, and licensing requirements for beauty businesses. Skipping 

these steps can lead to fines or being shut down. Always check what’s needed for 

your type of service—whether it’s lashes, waxing, skincare, or hair styling. 

 3. Choosing the Wrong Location 

Your location can make or break your business. A place with low foot traffic or 

limited parking might turn away potential clients. If you’re working from home, 

make sure your space looks professional and meets council requirements. Being 

easily accessible is a big plus. 

 4. Underestimating Costs 

A lot of new beauty business owners forget to budget for things like insurance, 

ongoing product orders, marketing, or website hosting. Starting with too little 

money can put pressure on you and affect the quality of your work. Plan for both 

startup costs and regular expenses. 

 5. Not Promoting Yourself Online 

In today’s world, having no online presence is a big mistake. Social media, 

especially Instagram and TikTok, is essential for showcasing your work and 



attracting clients. Even a simple, mobile-friendly website with booking options 

helps people find and trust your business. 

 

 Final Tip: 

Start smart, take your time to plan, and learn from others who’ve been there. 

Brisbane’s beauty scene has lots of potential—you just need the right steps to 

shine. 

 

CONCLUSION 

Starting a beauty business in Brisbane is not just a dream—it’s a real opportunity if 

approached with the right mindset and preparation. With the city’s growing 

demand for beauty and wellness services, there's room for passionate entrepreneurs 

to thrive. From choosing a niche you love to understanding local laws, getting the 

right licenses, building a brand, and promoting yourself online, each step plays a 

role in helping you build something lasting. The most successful beauty businesses 



are those that blend skill with strategy—so take time to plan, research, and stay 

updated with trends. Remember, you don’t need a big salon or huge investment to 

get started; even home-based services can become successful with consistency and 

care. 

As you begin your journey, keep in mind that growth takes time. Stay focused on 

giving your clients an amazing experience, build a strong online presence, and 

never stop learning. Brisbane’s beauty scene is full of energy, and with dedication 

and smart moves, you can make your mark in it. Don’t be afraid to start small, ask 

for help, or make mistakes—what matters most is showing up and staying 

passionate about your craft. Whether it’s lashes, makeup, skincare, or massage, 

your business has the potential to not only support your lifestyle but also become 

something truly fulfilling. Ready to launch your dream? Take that first step 

today—and keep going, one client and one goal at a time. 

 

REFRENCES 

 By Jilea Hemmings (Nov 19, 2020)| Things You Need To Know To Succeed 

In The Modern Beauty Industry| entrepreneur| Retrieved on 7th april 2025| 

from https://www.entrepreneur.com/starting-a-business/100-things-you-

need-to-know-to-succeed-in-the-modern-beauty/358466  

 

 By Skye Schooley (Oct 24, 2023)| How to Find Your Business Niche| 

businessnewsdaily| Retrieved on 8th april 2025| from 

https://www.businessnewsdaily.com/6748-business-niche-

characteristics.html  

 

 By Alejandro Cremades (Jul 24, 2018)| How To Create A Business Plan| 

forbes| Retrieved on 9th april 2025| from 

https://www.forbes.com/sites/alejandrocremades/2018/07/24/how-to-create-

a-business-plan/  

 

https://www.entrepreneur.com/starting-a-business/100-things-you-need-to-know-to-succeed-in-the-modern-beauty/358466
https://www.entrepreneur.com/starting-a-business/100-things-you-need-to-know-to-succeed-in-the-modern-beauty/358466
https://www.businessnewsdaily.com/6748-business-niche-characteristics.html
https://www.businessnewsdaily.com/6748-business-niche-characteristics.html
https://www.forbes.com/sites/alejandrocremades/2018/07/24/how-to-create-a-business-plan/
https://www.forbes.com/sites/alejandrocremades/2018/07/24/how-to-create-a-business-plan/


 By Tim Parker (April 04, 2025)| The Basics of Financing a Business| 

investopedia| Retrieved on 10th april 2025| from 

https://www.investopedia.com/articles/pf/13/business-financing-primer.asp  

https://www.investopedia.com/articles/pf/13/business-financing-primer.asp

